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Global Soft Power Index 2023

The world’s top 121 Soft Power nations, scored out of 100
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Global Soft Power Index 2023: Soft Power Winners in Each Pillar
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Global Soft Power Index 2023: Thailand Profile
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Gross Value Added (GVA) of the Creative Industries in Thailand

Gross Value Added at current prices, 2017-2021
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The Creative Industries contributed 1.1 trillion baht in 2021,

accounting for 6.81% of Thailand's GDP.

Years % of Thailand’s GDP
2017 8.99%
2018 8.93%
2019 9.12%
2020 7.56%
2021 6.81%
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Gross Value Added (GVA) of the Creative Industries in Thailand

Growth and Size of each creative industries
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INWANE Soft Power Marketing
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